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This course reviews how brand and product marketing 

strategies have evolved into digital virtual spaces and how 

consumers situated in the so-
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COURSE READING MATERIALS 

ENVIRONMENTAL ANALYSIS 
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14. http://www.strategy-

business.com/article/11518?gko=9a4ba 
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Term Project   Title  

Individual Proposal  

http://pwc.blogs.com/files/global-city-gdp-rankings-2008-2025.pdf
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presented and discussed in class must follow the following 

outline

  

 

http://wcr.unhabitat.org/main-report/
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1. Introduction: Selected market highlights 

2. PEST/SWOT analysis 

3. Critical Factor Assessment 

4. Competitive landscape 

SECTION 2 STRATEGIC VALUE MODEL  

1. 


